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A Fresh Take
On Equestrian Fashion

By Lindsay Brock

With an ever-evoliing eye for bringing European egquestnian brands to
North America, Equis Boutique co-founders César Hirsch and Elena
Coutterye rang in 2017 with big plans. Their goal was to couple Fquis
Boutique’s success in show yumnng circles with a move toward establish-
ing a name for themselves within the dressage communaty.

Originally from Veneruel:, both
Hirsch and Couttenye now call Welling:
ton home. Drvwn by the thriving eques-
trian community here, they are interna.
tonal udges and horse sport enthusists
themselves. Their Lutest equine-inspired
emieavor, however, had them ssumbling
upon 2 successful business it the hands
of the equestrian buyer.

Launched in 2014, Equis Boutigue
started by specizlizing in horse boots
by Kentucky Horsewear, That quickly
morphed into a much larger endeavor:

Equis Boutique now has booths at the Winter Equestrian Festhal
and the Adequan Global Dressage Festival. »090 oy Juse Mzooa

curating luxury tack and apparel items
from European countries and introduc
ing them to the North American buyer.
Their methad of delivering to the con-
sumer is vie poprup boatiques, which
provide a mobile shopping experience
at top horse shows throughout the Unit
exd States.

The preliminary brands they chose
to kick off the busness quickly grew
in popularnity, proving that the market
was ready for Equis Boatique's vision.

Hirsch prides himself in Equis Bou-
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tique noe being an ordinary tack shop,
and even coined the phrase “live the ex
perience” as the bouatique’s motto

“We never wanted to become a tack
shop,” Hirsch said. “Our goals were to
collaborate with select high-end brands
and offer a place where a rider can
come to relax, be introduced to new
products and have 2 pleasant experi
ence, all while 2t horse shows.”

By introducing new products to the
market, Equis Boutique quickly became
known as the go-to mobhile shop for
brands incuding Dy'on, KASK, Ken
tucky Horsewear, Kingsland Equestri
an, Manfredi Equestrian and Paranti,

“North America was hungry for new
brands and new ideas,” Hirsch said.
“With every new brand, product or line
we started carrying, we found more and
more demand for guality and innova
tion ;umong equestrians.”

Equis Bowtique wits an important
player in helping brands like KASK and
Parianti, both based in [taly, break into
the North American market. To that
end, the boatique again welcomed two
new brands to the 2017 lineup.

Eurosstar, one of the lewding manu
facturers of high-guality equestrian
sportswear in Germany, and Flexon,
innovative  stirrups  for  equestrian
sports based in France, are two new
brands making their debut in Welling

Ewro-Star Women's  Euro-Star Women's

Alice Powerygrip

5/7///;’ ﬁfwﬁy/{f

Manfred| Women's Shadbelly Black

tom this winter. With new merchandise
in tow, Hirsch and Couttenye made
another leap into new territory. Their
pop-up boutique at the 2017 Adeguan
Globil Dressape Festiviel is the first-ever
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Spirit Fullgrip

Equis Boutigque location at a dressage
event.

“We experienced such grea success
within the hunter/jumper community,
but we knew there was an untapped
custorner base among dressage riders,”
Hirsch said. “We are very excited to in
troduce the dressape industry to our ap
proach to sales, s well s our brands.”

Embracing the fashion-forward
trends spotted boch in and out of the
dressage show ring, Equis Boutique will
carry the Manfredi Shadbelly with 2 cus
tomnizable collar that includes options
ranging from color variety to textures
and prints. In addition, KASK has been
widely accepted among dressage riders,
thanks in part to its sponsorship of US.
Olympic bronze medalis Steffen Peters.
The helmet company blazed  trail into
equestrian sport Lust year with a legaey
of manufacturing protective headwear
for downhill skiers and cydiss

Equis Boutique is zlso doing its part
to add x splash of color to the tradi
tional riding apparel with a selection
of breeches from Euro-star and King
sland. Dressage riders can zlso indulge
in comfort thanks to the boutique’s pro
motion of Paranti dressage boots.

While the Equis Boutigue name has
become synonymous with top apparel
for the rider, it also carries tack and ac
cessaries to keep any horse looking its
best. From Kentucky Horsewear exer
cise and turnout boots, to quality dres
sage bridlework by Dy'on, the boutique
has come full circle by dressing baoth
horse and rider.

“We are very excited to set roots
within the dressage industry and to
hear from riders on what they look
for in their tack and apparel choices,”
Hirsch said. “Being at the Adequan
Global Dressage Festival is the start of a
new chapter for Eguis Boutique, and it's
already an exciting one.”

Visit the Falm Beach International Fgues
trian Center and stop by the Fauis Bowutigue
potrup locations at the Winter Fguestrian
Festival and the Adeguan Global Dressage
Festival For more information, wsit newn
equisboutique.com. B
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